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ABOUT ME



GOALS OF 
COMMS
PROFILE

FUNDRAISING

INFLUENCE

INCREASE VISIBILITY

RAISE MONEY

DRIVE POLICY CHANGE



COMMUNICATIONS
FOR INFLUENCE

AUDIENCE

TECHNICAL → CLEAR

STORYTELLING

THEORY OF CHANGE
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TYPES OF 
COMMS
ANALYSIS

BRIEFING

PERSUASIVE

DETAIL, DATA, EXAMPLES

OBJECTIVE, CONCISE, CLEAR

HEAD AND HEART



REACHING AUDIENCES
MESSENGER

FORMAT

LOCATION



WRITING TIPS

WHAT’S YOUR DIFFERENTIATOR?

SIGNPOST YOUR STORY

PUT THE PRIZE FIRST

SPEAK LIKE A HUMAN, NOT AN EXPERT



SOLUTIONS



THANK YOU
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